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What is Digital Signage?

Digital Sighage is remotely controlled
distribution of digital content across
networks of displays.

t Is used for delivering visual messages at
point-of-purchase, or at any other public
DoINts or venues

Result of convergence between the IT,
digital display devices, marketing and media
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Components of a Digital Signage

Digital
Display

The C{sco Digital Media System

Rich
Media
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Content
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Signhage - Where We Have Been?

NGRADULATIONS
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Why Cisco DMS?

Delivering an Intelligent, Converged Environment for Video

Desktop Video Digital Signage Video Conferencing Video Surveillance TelePresence

Streaming Market size estimated Growing 25% $1282m market Next-Gen Collaboration

12 Billion streams at $2B+ 2010 annually size 2009 $4 to $5 in network
in 2005 upgrades for every $1
spent on TelePresence

IP network
as a platform




What Digital Signage Can Do

Reaching
Customer at
Time of
Making
Decision

Increase
Revenue

Reduce

Co_s'_[ of E Ad Revenue
Traditional DI g 1ital Generation

Sl g n ag e Strawb ..
Model

FANTASIA

Signage

Faster Sales Customer

of New Satisfaction
Products
Corporate
Communication
and E-learning




Digital Signage Evolution

Tomorrow: Integration with &\0‘\
Video Surveillance, RFID, \\\ L |
Telepresence, etc. 640 ODDOFtUHItleS
N
Today: High Reliability and O\OQ Phase 4 - NS ma

Flexibility, Easy Deployment ‘\(\
and Operations G
«G

Phase 3: Networked Media Player-

Based
Yesterday: High

Operational Costs,
Low Flexibility Phase 2. Networked PC-Based

Phase 1: Standalone PC-Based

Digital Signage Market







RECRO-NETO0OSs Smar' t

A Adds interactivity
to any digital signage
solution

A Hands free solution

no need for a customer iz
to physically interact with the screen

A Solution base on integration of Ciscod Bigital
Media System (DMS) with Radio-frequency
identification (RFID) technology

ﬂ‘ 11



Infopoint

A Infopoint is specially
conceived sighage
point where a customer g
can get personalized
Info; 1e a view
of their upcoming
schedule

A Customer standing in front of a display is
identified via his/her RFID tagged conference
badge and personalized information like name,
schedule and last known location of his/her
colleagues is displayed on a screen(s) in front.

a| 12




Smart Signage components

RECRO-NET
Cisco Digital [’ s | RFID Application,
Media Server & X Database & Web
server

RFID RFID RFID RFID
antenna reader S reader antenna

<<<<< E IPNetworkwT )))))

@ T
Cisco C
Digital

Media Media

Player Player

Room entrance counter Infopoint
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Smart Conference Signage

A Smart DMS solution for
conference venues

A Enables seamless data  [iNE
collection from each event |* 79
attendee and presenting A 4
personalized content In
real-time on digital signage dlsplays

A Collects the statistics about presentations visits,
occupancy of the lecture rooms etc

A Info to organizers, exhibitors, speakers and
attendees, available as well in real-time and as
post event analysis

o, =




At the Events

Cisco Connected Hotels - Dubai




At the Events

Cisco Expo - Bratislava
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What Smart Sighage can do

A Smart Signage
strategy Is to
Interactively deliver
dynamic content to
the customer

A Customers are able
to take advantage of

personally relevant
Info they are

presented with
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Extensions for hospitality

A Integration with access
control system 1 no need to
fumble for the keys or entry
cards in front of the door

A Integration with room control
system, personalization of
room setup, TV, phone,
language profile and other
preferences

—

ooz
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Extensions for retall

A Site owners can generate
additional value for their
customers while they
enhance the site's
vVisitor experience.

A IT operators are provided with a solid
revenue base from which to grow and
sustain their operations.

ﬂ‘ 19



Asset mapping and readings

INFUTS

Avallable modules

PROCESSING

Database or ERP connection and

custom Web page creation

QUTPUT
Fublishing

RFID RFID Data

. i acquisition

passive iag Middlewars
WiFi Location &
IF;aAulug e Data acquisition

g Middlewars

p————— ST b

< PhySec | Data acquisition

[ infrastructure

§

—— -

Tag D
Reader D
Antenna 10

fTTTTTT

|

/ Facial / plate ¢
Middleware | f recognition, }u"_
-

Custom &
Dymamic

Web page

RECRC-METS
Digital Signage
Managameant

Cizco's Digital

li
Extemal Data Inputs: External Apps Inputs:
- Mame, - Exchange

- Schedule - Latus Motes

- Workflow - Cueus management
- Car typea,

- Chassis number, stc

Apps

* Media

Management

0

Media Experience
Engine 3000

Laptop

RECRO-NET's
developement

Currently in
development
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NEC ALD -

Extensions for finance

- - - €Buying € Selling €Buying € Selling
DI g I tal SI g n ag e C u r re n C y United States Dollar 0.64488 B 0.64492 0.29525 B 0.29588
. 1.25794 [J 1. 25815 [ 0 28525 [ 0.28588

R at e D I S p I ay S 0.64143.0.64167-0.29525. 0.29588

South African Rand 0.08489 [ 0.08509 0.29525 8 0.29588

Japanese Yen 0.00619 |8 0.00620 0.29525 8 0.29588

Partner: Recronet (Croatia e —— A —— N

Czech Koruna 0.29525 8 0.29588 0.29525 N 0.29588
Polish Zloty 0.04012 8 0.04017 0.29525 3 0.29588

Russian Rouble 0.27204 [ 0.27437 [ 0.29525 [ 0.29588

Albanian Lek 0.00802 [ 0.00835 [ 0. 29525 [ 0.29588
Bulgarian Lev 0.51069 [ 0.51093 0.29525 i 0.29588

CISCO.
PARTNER

Gold
Cartified



http://www.recro-net.hr/
http://www.recro-net.hr/
http://www.recro-net.hr/

Queuing Integration

7 UniCredit Group
W7 A

€ Buying

UMCREDET GROUP 103 Resums Y Currency rates provided by OANDA.COM
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KC urrency Rate
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€Buying € Selling €Buying € Selling
United States Dollar m
British Pound 1.25794 B 1.25818 0.29525
064143 [ 0.64167 [ 029525
South African Rand 0.08489 [ 0.08509 0.29525
Japaness Yen 0.00619 [l 0.00620 0.29525

ch Koruna 0.29525 B8 0.29588 0.29525 i 0.29588

Polish Zloty 0.04012 |88 0.04017 0.29525 B 0.29588

0.27204 i 0.27437 0.29525 I 0.29588
Albanian Lek 0.00802 B8 0.00835 0.29525 | 0.29588
Bulgarian Lev 0.51069 8 0.51093 0.29525 i 0.29588

NEC ALD -

2 UniCredit Group
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